Home River Ocean
South West Western Australia
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Home River Ocean works in partnership with the community to
reduce the amount of nutrients entering waterways from urban
lawns and gardens along the South West coastline.

The program takes a very different approach to traditional
environmental campaigns, using humour and targeted marketing to
deliver its message to the target audience, males aged 35 to 60 years
old, with the ultimate goal of changing behaviour.

The iconic Blue Swimmer Crab highlights the impact nutrient runoff can
have on local waterways, and this link is used throughout the quirky
campaign because it resonates with our fishing-mad community.

A series of targeted Save the Crabs, Then eat Them behaviour change campaigns have encouraged
coastal residents to change the timing of fertiliser applications. The community, including local business,
has embraced the campaign with some very promising results.

The issue

The use of lawn and garden fertilisers in urban areas is a significant source of nutrient pollution to
groundwater, rivers, drains, waterways and the ocean. Excess nutrients in waterways cause algal
blooms which, when decaying, deplete oxygen and threaten wildlife and fish communities.

Urban areas are becoming an increasing source of nutrient pollution to waterways. Currently in the




